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Values

Our values are what we stand for — they make up our moral compass. Mousetrapper is a close-
knit and innovative company committed to improving people’s ergonomics and wellbeing. We are
secure in our knowledge and desire to use it for making everyday life simpler and less painful for

as many people as possible.

Wellbeing

We have a genuine commitment to people’s health and
are driven to develop products which help people feel
better. Our focus does not lie in technical specifications
but rather in creating ergonomic products that have a
concrete positive influence on the users’ wellbeing.

Innovation

We were an early player in this industry and have been
involved from the outset. As pioneers, we have extensive
expertise and experience - we know what we are talking
about. Our history is a key element in our DNA. We are
innovators and developers motivated by finding new
solutions based on the needs of users.

Knowledge

Our work and products are firmly tethered to our
knowledge acquired through experience and studies.
We build credibility using insights garnered from real
life, statistics, tests and evaluations. This knowledge
underpins our product development as well as our
communications.

Close-knit

We are a close-knit company — we know each other and
have full control over the entire development chain: from
conception and design to production and quality control.
This is something we should be proud of and make clear
in our communications concerning the organisation.

Sustainability

We work actively to achieve a sustainable production
chain. Our suppliers are selected with care - we want

to use small suppliers within our local area in order to
exercise control over sustainability performance and
minimise environmental impact. Our products are made
to last and can be repaired should the need arise. Our
commitment to sustainability is an integral part of our
business and should be reflected in our communications.



Tonality

Tonality is the linguistic component of our brand - how we speak and write about ourselves
in various channels and contexts. It is important to maintain consistency in our communication
regardless of where it is conducted, even if the situation, aim and recipient may demand a degree

of adaptation and variation.

Language usage

We want to use inclusive and open language. Therefore,
we avoid using bureaucratic, complicated words that
few people understand. We explain advanced concepts,
such as RSI (Repetitive Strain Injury), to make our

communications comprehensible for as many as possible.

In contexts in which we solely communicate with
professionals working in wellness/ergonomics, language
may be moulded to suit a more professional audience
rather than laymen. In other cases, we speak directly
to the user, and we do not make the language more
complicated than necessary.

We use active verb forms: “Mousetrapper Prime is
an ergonomic alternative to a conventional computer
mouse, which helps you improve your ergonomics.” If
necessary, “can” is added, for example, “Mousetrapper
can help you avoid strain injuries”, in order to avoid
promising a guaranteed effect.

Attitude
We want to have an instructive and friendly attitude. We
are generous with advice and refer to those insights we
have gained through studies and dialogue with users.

In communications, we focus on the positive
aspects our products offer, for example: “Many people
experience pain when working for long periods in front
of a computer. Below are five simple tips to improve your
ergonomics!” We want to be perceived as competent,
friendly and committed; we want to provide motivation
and inspiration.



Logotype

There are several variants of our logotype. First and foremost, we use our logotype with the
caption “The Wellness Mouse” when we just talk abour our mices. When we talk about all our
products, or a specific accessory, we use the caption “Wellness Ergonomics”. However, where
the caption feels superfluous, the logotype is used without it. There are negative versions of all
logotype variants.
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Wellness Ergonomics Wellness Ergonomics
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Symbol

Our “M” may be used as a graphic symbol. It can be scaled from small to large and can be cut to
create a stylish graphic element in a bleed format.
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Typeface

In our material we use Moret for headlines, subheadlines and other large copy. But for body copy
and smaller texts and subheadlines we use Hind. The typefaces are available in these variations.

HEADLINES AND SUBHEADLINES BODY COPY AND SUBHEADLINES
Moret Book Hind Light

Moret Book Oblique Hind Regular
Moret Regular Hind Medium
Moret Regular Oblique Hind Semi Bold
Moret Semibold Hind Bold

Moret Semibold Oblique

Moret Bold

Moret Bold Oblique

Moret Extrabold

Moret Extrabold Oblique

Secondary typeface

If these typefaces are not available or possible to use, for example in web applications, Microsoft
Office, etc, then Cambria and Arial should be use.

HEADLINES AND SUBHEADLINES BODY COPY AND SUBHEADLINES
Cambria Regular Arial

Cambria Italic Arial Bold
Cambria Bold

Cambria Bold Italic



Color palette

Our color palette consists of a viarity of colors, but mostly these are used. All of them can be used
as a text colors, backgrounds, deviders, textboxes etc. They can also be used with opacities when
needed. When something needs to be highlighted, like "News”, “Try for free”, it can be used in the
shape shown below.

PURPLE

CMYK:775410 0
RGB: 75111169
HEX: #4b6fa9

CMYK:775410 0
RGB: 39 53 130
HEX: #273582

CMYK: 7754100
RGB: 68 83 64
HEX: #445340

LIGHT
BLUE

LIGHT
PURPLE

CMYK:7754100
RGB: 228 227 242
HEX: #e4e3f2

CMYK: 7754100
RGB: 167 164 250
HEX: #a7a4fa

BRICK CMYK: 7754100 PINK CMYK: 7754100

RED RGB: 224 96 82 RGB: 247 219 215
HEX: #e06052 HEX: #f7dbd7

BEIGE CMYK:18 25300 SAND CMYK:77 54100

RGB: 216 194 178
HEX: #d8c2b2

CMYK: 082 610
RGB: 23374 80
HEX: #e94b50

RGB: 253 238 220
HEX: #fdeedc

CMYK:59 47420
RGB: 127129 137

HEX: #7f8189

m TRY FOR FREE



Material - How it can look

Here are some exampels of how different types of material can look. Full page advers, brochures,
flyers, social media etc.

A Mousetrapper*
SKILLNADEN)AV ATT JOBBA ERGONOMISKT!

- . o g0 o Work Hybrid.
n ndVlk O“Odlg smarta Without Compromise!
i arm, skuldra och nacke st
med Mousetrappelr.

Mousetrapper Prime & Type
* Bluetooth

* Up to 3 months of battery life
+ Solar-powered keyboard

The difference is quite clear!

Regular mouse Centered mouse

TIPS & TRICKS

Keep your back straight
_and supported! ;-
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Product images

We have both clipped images of all our products and images in working environment.
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Mood/complementary images

Here are exampels of complementary images that can be used both by themselfs and together
with product images. They can also be used as backgrounds.

i ||| . f %
-




MOUSETRAPPER.COM




